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U.S. Advertising Growth is All Digital 





Where is the Money Going? 
•  Social	
  Media	
  management	
  and	
  
adver>sing	
  

•  Email	
  outsourcing	
  
•  	
  Website	
  development	
  &	
  
maintenance	
  

• Digital	
  is	
  oEen	
  a	
  combina>on	
  
buy	
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  Associates	
  2018	
  





Small	
  Business	
  Trends	
  



SMBs in the U.S.  
28	
  million	
  

Small	
  Business	
  Administra>on	
  



72%	
  
of	
  SMBs	
  are	
  planning	
  on	
  
spending	
  more	
  on	
  online	
  

marke>ng	
  

hIps://www.infusionsoE.com/resources/small-­‐business-­‐marke>ng-­‐trends-­‐
report	
  



SMBs are Spending ….. but need help 



96%	
  
of	
  SMBs	
  use	
  social	
  media	
  in	
  
their	
  marke>ng	
  strategy	
  

hIps://www.bluecorona.com/blog/29-­‐small-­‐business-­‐digital-­‐marke>ng-­‐sta>s>cs	
  



hIps://www.infusionsoE.com/resources/small-­‐business-­‐marke>ng-­‐trends-­‐
report	
  



Biggest Challenge: Finding Time & 
Resources 

hIps://www.infusionsoE.com/resources/small-­‐business-­‐marke>ng-­‐trends-­‐
report	
  



Where SMBs are focusing Digital 
Spend 

hIps://www.infusionsoE.com/resources/small-­‐business-­‐marke>ng-­‐trends-­‐
report	
  



•  Social	
  Media	
  Management:	
  High	
  engagement	
  interac>ve	
  content,	
  video	
  
•  Social	
  Media	
  Adver>sing:	
  Facebook	
  &	
  Instagram	
  
•  SEO,	
  SEM	
  &	
  Reputa>on	
  Management	
  
• Video:	
  YouTube	
  &	
  Facebook,	
  Facebook	
  Live	
  
•  Email	
  Marke>ng:	
  The	
  importance	
  of	
  list-­‐building	
  
• Mobile	
  Adver>sing	
  
• Website	
  Development	
  
• What’s	
  coming	
  next?	
  Messenger	
  Adver>sing,	
  Chatbots	
  

What is Driving Results? 



How Can Media Companies  
Capture Opportunity? 

•  Selling	
  Digital	
  Marke>ng	
  
Services	
  

•  In-­‐House	
  or	
  Outsource	
  
• Many	
  Pros	
  &	
  Cons	
  



Digital Marketing Services: The Lightning 
Round 

• Should	
  we	
  priori>ze	
  this	
  in	
  
the	
  next	
  year?	
  

• What	
  has	
  highest	
  revenue	
  
poten>al?	
  

• Where	
  do	
  we	
  put	
  our	
  
efforts	
  first?	
  

	
  



Shannon	
  Kinney	
  	
  
hDps://dreamlocal.com/partner-­‐program/	
  

shannon@dreamlocal.com	
  
207-­‐593-­‐7665	
  

@shannonkin,	
  @dreamlocal	
  
	
  

Ques/ons?	
  


